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Football is considered the most popular sport in all around the world. In recent years, football in Greece is following 
a declining course due to various reasons. This declining course is also shown in ticket sales. A comparison between 
Greek and English football was made in order to show their large differences. This study aimed to show the most 
important reasons that keep fans away from visiting the stadiums. Also, it aimed to suggest ways to attract non-
football-watching fans to the stadiums, in order to increase ticket sales as much as possible. A research was 
conducted among 171 participants, who either watch football or not. Suggestions were proposed on factors who 
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Football, or “Soccer” for the Americans, is the most popular sport in the world currently, with 265 million people 
playing it along with 5 million referees worldwide. That equates to almost 4% of the world’s population. Adding to 
that, the total fans watching the sport are believed to be around 3.5 billion, which shows the effect that football 
has on people, and how large its market really is.  
Historically, football in its current form came from England around the 1850’s, where the first separation came 
from the sport known as , rugby, today. The sport used to be played by mobs, showing that from its start, football 
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was a reference point for common people. It is also mentioned that references around a sport, which was using 
some kind of a ball and was played with the feet, was spotted in Mesoamerican civilizations over 3.000 years ago. 
Also, some references were made about ancient Greece, the Roman empire and the Chinese empire with a game 
known as Cuju. (A.Harvey.2005 Football the first hundred years). 
A reason why football is so popular to the average person is the ease with which someone can play the sport. With 
minimum equipment, just some space and good company, people of the working class were used to gather and 
play. Especially, since 1927 where the first official league took place in Greece and the first clubs started to form, 
football became a way of life. At the end of the 20th century, with the addition of mass media and live television 
coverages worldwide, football matches were becoming a ritual for football fans around the world where fans meet 
and discuss about their favorite teams and celebrate with the players and staff (P.Serdaris 2018). Fans also seem 
to develop unique feelings for their clubs such as participation, emotional commitment and devotion which helps 
them deal with the everyday life conditions and provide a feeling of belonging to a group, the sense of achievement 
and socialization. (Sloan, 1979). Nowadays, with the even larger presence of media, internet and social media, fans 
are an integral part of the operation of football clubs as they are more involved than ever. Furthermore, some clubs 
also promote a business model where fans invest themselves on the club and hold an amount of its shares in order 
to be more involved.  
However, despite all the positives that football brings to this world, football is currently in crisis in some countries, 
Greece included, whereas in some others it flourishes, for example England, France, Italy, Spain, Germany. This 
research aims to describe the current situation around Greek football clubs, highlight the reasons why Greek clubs 
cannot maximize the attendance of their stadiums, compare the situation with successful football models around 
the world and suggest ways to reverse the declining interest of the fans. 
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1.Crisis in Greek Football 
In this chapter the data that shows that Greek football is declining will be presented. Then, the reasons leading to 
this decline will be presented and analyzed as well. 
 
• Decline in match attendance 
 
Match day attendance is the greatest factor that can show the demand for football. Tickets ,along with television 
broadcasting rights, sponsorships and club commercial sales are the larger income sources for the clubs. As the 
data shows, there is indeed a decline in total tickets sold for Greek football matches from 1980 to 2019, showing 
that the fan demand for football is declining the last two decades. (Papanikos.G.Th.2020) 
Table 1.Total Tickets sold per season (Source: Papanikos,2020) 
 
• Poor performance of Greek clubs and of the national team in European and Global tournaments 
 
Another way to show that Greek football is in crisis is to show how the performance of the Greek clubs and the 
Greek national team have underperformed in European and World tournaments. As means of measurement for 
this factor, the UEFA association club coefficients will be used for the clubs and the FIFA world rankings list will be 
used for the national team. 
 
i. UEFA association club coefficients 
The season association club coefficients are based on the results of each association's clubs in the current UEFA 
Champions League and UEFA Europa League season. The rankings, combined with those of the four previous 
  -5- 
campaigns, determine the number of places allocated to each association (country) in the forthcoming UEFA club 
competitions. In simple words, the more the teams from a country that participate in European competitions get 
positive results, the higher the coefficient is for this country. 
Table 2.Greece’s position per Season (Source: UEFA.com) 
 
 
The data from the table above, shows how the Greek association declines in the UEFA ranking, dropping from 6th 
place in 2002 to the 18th place today, which means that the Greek teams were underperforming in European 
competitions. (uefa.com) 
 
ii. FIFA world rankings list 
In FIFA world rankings list, the teams of the men's member nations of FIFA, football's world governing body, are 
ranked based on their game results with the most successful teams being ranked highest. The more a national 
team wins matches and earns points, the higher it is ranked. 
Table 3. Greek National Team FIFA Ranking per season (Source: FIFA.com) 
 
 
From the data above, it is clear that there is a huge decline in the national team’s results. The team achieved its 
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decline in ranking also shows the decline of the ability of players, staff and the team generally, which is a result of 
the crisis that occurs in Greek football.  
1.1 Factors responsible for the football crisis 
 
Greek football became professional in 1979. The clubs became football anonymous companies and consisted the 
association of football anonymous companies. The professionalization of the clubs attracted the entry of high 
economic capability investors which enabled football to flourish. After the success of the Greek national team in 
Euro 2004 and of the Greek clubs in European level, it was imperative for the association of the clubs for a creation 
of a league that was operating under international standards. In 2006 the Greek Superleague was created, as a 
cooperation of all the directors of all clubs, with the aim of making the league more competitive by bringing in extra 
income and talent (Alexopoulos Anagnostopoulos 2010). 
 
1.1.1 Economic crisis 
The economic crisis has to be one of the main reasons that cause the decline of football in Greece as the economy 
is highly connected with football quality. A large budget for a team is one of the most important factors in 
achieving success as it can attract higher quality players, staff, facilities and directors. Especially in Greece, the 
2008 crisis had a large effect on every aspect of the community as well as the market. The income of Greek clubs 
which are mostly generated from the fans, the sponsorships and the TV rights have declined as the buying power 
of the fans has fallen. Also, the sponsorships given by companies are way less than the previous years, making it 
harder for the teams to plan a marketing strategy. Many of the lower reputation clubs, have struggled to even 
survive in this difficult era. The Greek debt crisis stalled the perceived goals of the Greek Superleague. The 
increase of unemployment and the deterioration of income (along with tax increases) impacted severely on clubs’ 
revenues (ticketing, sponsoring, TV rights etc.), a fact that resulted in an even worse financial condition of clubs 
even before the formation of the SL. According to Dimitropoulos & Alexopoulos (2014), during the period 2009-
2012 the Greek football clubs appeared to have consecutive losses, were unable to utilize their assets to create 
sale revenues and were highly leveraged with increased probability of default. 
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Table 4.Tickets per GDP (Source, Papanikos 2020) 
 




1.1.2 Hooliganism and violence 
 
Another reason which does not help the situation around football is the well-known hooliganism, as the hardcore 
fans of teams bring violence into, and outside, the football stadiums with fatal results in many cases. Sport violence 
has its roots in the medieval era, in England, where folk from neighboring places gathered to play some kind of a 
game which included a leather ball, although they ended up fighting in order to settle any kinds of differences. The 
term hooliganism came in the mid 60’s in Britain and is referred as the inappropriate and violent behavior of fans 
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of football clubs, inside or outside the stadium which leads to disorder (Lulescu,2012). According to Nikolaos 
Dimitropoulos (2017), 68% of the fans participated in his research believe that one of the main reasons for the bad 
quality of Greek football is due to the incidents of violence taking place in and around the football stadia. Football 
violence, affects the football industry economically. First and foremost, regular fans reduce their visits to the 
stadiums due to the lack of safety. That way, the football clubs are having losses from decline in ticket demand. 
Second, the sponsorship offers are declining due to a lack of spectacle a quality when violence takes place inside 
the football fields, many times with live TV coverage. Lastly, teams are obligated to pay large sums of fines and play 
matches with attendance bans for the inappropriate and violent behavior of their fans. Meanwhile, the state has 
enacted a plethora of laws which should be able to handle the problem of violence, because there is a huge 
economic loss in state as well, however there is a problem in implementing them (Emmanouil,2017). 
 
1.1.3 Distrust in authorities  – Transparency 
 
Another factor which drives fans away from football is the distrust in the governing authorities, either political or 
football administration itself. There is a wide sense of fraud around Greek football with people in high places being 
involved such as Chairmen of football clubs, the Administrative staff of the Greek football federations and the 
ministry of sports. Fraud is not an uncommon phenomenon in Greece, as it is mentioned during the mid 8th century 
B.C. from Hesiod (Works and Days, Hesiod, 8ct. b.c) among the lords and judges of the era. There are many cases 
of scandals around football with the most notable being the “Coriopolis” scandal, where, in February 2011, with 
the cooperation of UEFA and the Greek intelligence services many football directors, referees, staff where accused 
of match-fixing. Αccording to Papanikos (Sports Corruption,2019), fixing and corruption in general is not a Greek 
phenomenon only, as it has spread in various sports all over the world. The main reasons for match fixing is mainly 
for betting reasons and secondarily to boost a performance of a team, with financial benefit of course. Although 
there is a large scale of fraud in Greek environment, the global scene is also affected. According to Mary Paul 
(GRJ,2019), FIFA which stands for International federation of football has been under criticism for various cases of 
fraud. The first case is mentioned in the mid 1970’s where officers were bribed in order to vote in favor of a person 
or a company, for example someone to get a presidential position or a company to get the media rights for an 
event. Other cases are also mentioned like the Chuck Blazer and Jack Warner case, The Mohammed bin Hammam 
bribery case, the Seb Blatter questionable re-election for the 4th time, the FIFA fraud triangle and more. These cases 
show how much the corruption has infected world football, and obviously Greek football too. When fans suspect 




1.1.4 Globalization and the lack of local factor  
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Globalization is happening in every aspect of our lives, and that could not leave football unaffected. Globalization 
in football means the import and export of players, staff, merchandise, TV rights, fans and many more. However, 
the most engaged fans of the clubs are local and so is the identity of the team. In many cases these two come in 
contrast, as imported football is not perceived very positively by local fans as they feel it is tampering with the “local 
DNA”(Evans & Nordcliffe 2016). For teams, though, it is of outmost importance to go global as they need the best 
players and staff in order to progress, get wins and ultimately be more profitable. Unfortunately, the global football 
market is not really interested in Greek football, so no foreign fans show a demand for it. This also goes with the 
investors, as no foreign big investor has come to invest in Greek football. The only way Greek football is affected 
positively by globalization is the import of players and staff. This phenomenon, damages the production of Greek 
players as many teams’ starting elevens include less Greek than foreign footballers. Nowadays, the import of 
foreign referees is also taking place in Greece, as Greek referees have lost the trust of everyone involved with 
football. Lastly, the recent decision of the government to ask for help in resolving numerous matters and organizing 
Greek football also shows that the Greek association is unable to manage the sport. All this imported material 
makes the fans lose interest in supporting, due to the lack of local unity feeling (Papanikos, 2020). 
 
1.1.5 Poor spectacle 
 
Another factor that is responsible for the poor performance of football in Greece is the low level of spectacle that 
it provides to its fans. As mentioned before, Greek teams' performance has dropped lately, thus providing less 
spectacle for the fans following the team. Loyal fans tend to continue to follow the team even if the results are bad 
and the spectacle is low, but in the long run the teams lose the more casual spectators who come to see a nice 
match. According to the research made by Dimitropoulos and Alexopoulos, 2014, the size and the profitability of a 
club is affected by their infield performances. That happens because the results taken on the pitch have a positive 
correlation with the clubs’ attendances, which means more profits for the clubs that perform better. Also, the clubs’ 
directors’ choices for their playing and coaching staff, the rest of the staff and the general organization of the club, 
are also affecting the spectacle that the team generates. Lastly, it is of an outmost importance to refer that the 
current economic situation of Greece, and by extension the Greek clubs, does not help the teams to sign better 
players and staff or produce from their academies. That keeps the league trapped in a downward spiral of providing 
low levels of football to its’ fans (Serdaris, 2018). 
 
1.1.6  Services and facilities  
 
 
Hill & Green (2000), Dale (2005) an Greenwell (2002) , talked about the importance that sport facilities and staff 
have for football fans. They mentioned that these two factors are the most important for the marketing mix of the 
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clubs, and how the quality of the facilities have a positive relationship with match day attendance. Any manager 
who would like to increase attendance should: improve certain service elements such as facility aesthetics, stadium 
accessibility and seating comfort. Although, loyal fans will still follow the team into the field if the facilities are 
below average, in the long run managers have to aim for the more casual fans who go to the stadiums with their 
families and friends and are not as hardcore, in order to maximize their attendances. Anastasopoulou, Douvis, 
Skourtis, Zafeiropoulou, Siomkos and Assiouras talked about the challenges that managers should overcome when 
It comes to the facilities. First and foremost, there has to be a quick and easy access to the stadium so that there 
are not long lines of fans waiting. Then, the short and the long-term aspects of the stadium play an important role 
as in the short term the fans want the facilities present state to be in a good shape, but also the design to be modern 
for many years to come. Lastly, they mentioned that fans older than 35 years old are the more casual fans who give 
the most importance on facilities and services of the match day. In Greece, facilities have downgraded in the recent 
years, mostly due to the lack of resources for the clubs but also due to the fact that the owners do not place a high 
priority in them as they see it as an unnecessary investment. If someone pays a visit to the most football grounds 
of Greece, they will notice a bad quality of the pitch, stadium and the other facilities, whereas in European provincial 
cities it is preferred to invest in these areas as it is believed not only to attract the fans but also higher quality 
players. Also, the architecture of the grounds does not allow the easy access and exit of the fans, not to mention 
the needs for the disabled people, and the hygiene, parking and retail services are quite low (Serdaris, 2018). 
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Pictures 1,2. Lamia Stadium VS Bramall Lane (Sheffield Utd) 
 
1.1.7 Poor marketing, branding and CRM techniques from directors 
 
Another factor which halts progress in Greek football is the absence of marketing, branding, and CRM techniques 
from most of the Greek clubs towards their fanbase. The techniques are used, in a large scale, by the big European 
clubs to not only attract new fans but also preserve the relationship with the current ones. An example is the 
European giant club, Paris Saint-Germain, where they implemented a CRM system and  
proceeded to organizational changes where there was not given as much emphasis on the sale of the team’s 
merchandise and tickets but on the clients’ satisfaction due to a client-centric strategy they implemented. For this 
to happen, they invested in a new software system and they shifted the club’s culture towards one common goal, 
the support and the service practices towards their fans. Paris Saint-Germain also planned a long-term strategy 
around their goal and demanded from the different sections of the club to cooperate and share information about 
their clients (Kounelakis, 2018). However, not only big European clubs use these kinds of strategies, as in 2008 
English football club Southend United had 65.000 clients in their database whereas the average match day 
attendance was 9.000 fans. This means that that these systems can help the teams that will invest in these CRM 
systems to increase the number of the fans that visit the team during the match days by: giving the ability to e-
book seats, to electronically buy the tickets and to store and extract information about the fans preferences ( Ellen, 
L. 2010 Increasing attendances at football clubs). In Greece, even though the Greek marketing market contains a 
lot of companies, staff and expertise, football marketing in particular has not received any immediate boost. Greek 
football clubs seem to not give that much attention in this sector as they prefer to stick to more traditional 
techniques. Just in the 2000’s, the largest clubs in Greece have started implementing the modern marketing 
strategies which are still a long way behind the European giant clubs (Tsaparian 2005). 
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2.The English example 
2.1 Introduction 
 
Great Britain has one of the most advanced, if not the top, football leagues in all over the world. In order to 
understand the size, it is imperative to mention that the contribution of the Premier League for the 2013/2014 
season was 3.4 billion pounds for the GDP of the country, 2.4 billion pounds on taxes and 100.000 employees 
according to Ernst and Young (The Economic Impact of The Premier League’ (Ernst & Young (EY) 2015).  
 
2.2 The English Football Association 
 
The English Football Association, also known as just Football Association (F.A.) for the reason that it is the oldest 
football association in the world, is the highest level of governance in English football. It was founded in 1863 and 
overwatches every football match in national and indirectly in local level through the lesser level associations, is 
assigning the directors of the English national teams and also is responsible for organizing the FA cup. The FA is an 
UEFA member since 1954, FIFA member since 1905 and IFAB member since 1886. It is also a member of the British 
Olympic games committee. All the professional clubs are members of the FA and while the FA does not participate 
in the governing body of the Premier League, it has the ability to issue a veto when it comes to the presidency, CEO 
and changes of the rules of the league. (FA.com) 
 
2.3 The Premier League 
 
The Premier League is the highest league of the English professional football. The official name of the company is 
Football Association Premier League ltd. (FAPL). It consists of the 20 member teams which participate in the league. 
Despite the huge success of English football during the 70’s, a decline has started towards the end of the 80’s due 
to the excessive hooliganism and the ban of the English clubs from all the European competition. In 1988 the 
Football League First Division was created; however, it did not manage to be competitive against the other top 
leagues of this era. So, that led to the foundation of the Premier League in 1992 by 22 teams who have left the 
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2.4 Comparison of the two leagues 
 
Since about 1990 professional football is under a large development through becoming a global market. Huge 
investments, big TV contracts, large player transfer sums and sponsors have transformed the sport into a large 
multi-million industry. In this section, some facts and data will be presented as to how much this industry has 
impacted the economies of their corresponding countries.  
 
2.3.1 Superleague Impact on Greek Economy 
 
Greek Superleague may seem as a poor league when in comparison with the biggest leagues in Europe, however 
the sums around the Greek football are not negligible as it contributes to the economy. More specifically, 
according to the research made by the Greek economic and industrial foundation and STOCHASIS company in 
2014, the core operations of Superleague is generating over 180 million Euros towards the GDP of Greece, either 
directly or indirectly, while the ecosystem of Greek football which means the value generated from peripheral 
operations around football such as betting, TV rights, added consumption from advertising , sport journalism and 
apparel reaches the sum of 2 billion Euros. Lastly, The state income from taxing the football operations is around 
550 million Euros and while the clubs themselves employ around 1.600 people, employment due to football 
operations in general, is considered to be around 40.000 people ( ΙΟΒΕ-ΣΤΟΧΑΣΙΣ (2014) , Επαγγελματικό 
Ποδόσφαιρο (SUPER LEAGUE) και η Συνεισφορά του στην Ελληνική Οικονομία. ). 
2.3.2 Premier League impact on British Economy 
As it is widely known, the Premier League is one of the oldest, richest and most famous leagues in the world. 
Football has a large economic, social and cultural value in the United Kingdom. It is imperative to note that the 
Premier league does not only bring financial benefits to the National economy but also investments and school 
programs in communities in need. The structure of this league gives motives to the teams participating in it in 
investing in order to be competitive and grow in all levels.  According to Ernst & Young’s research about how the 
Premier League contributes to the economy of the United Kingdom (2015), the total impact of the Premier 
League towards the British economy is considered to be around 6,24 billion pounds. The operations of the league 
help towards the employment of 65.623 people whereas the tax income of the United Kingdom from the Premier 
League is considered to be around 2,4 billion pounds. The difference of economic size It is clearly shown by this 
data of the Greek and British leagues. (Ernst & Young LLP, The Premier League Economic Impact Analysis May 
2015.)  
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3.Aim of research 
Based on the literature available around the crisis of Greek football and the comparison of it with a huge 
successful league like the English Premier League, the aim is through an intensive research to determine the most 
important factors that do not allow Greek football to reach its potential and fill its stadiums with fans who will 
boost the finances of the clubs. For this research there will be two main assumptions: 
Research question #1: Are Greek fans dissatisfied with their football? 
H0: (Null Hypothesis) The dissatisfaction of people who watch football is over 50%. The average negative answers 
of the sector 1 questions 6-15 are over 50% of the total answers. 
H1: The dissatisfaction of people who watch football is less than 50%. The average negative answers of the sector 1 
questions 6-15 are less or equal to the 50% of total answers. 
The aim of this research question is to prove that Greek fans are dissatisfied with the current situation in Greek 
football and that is the main reason of not going to the football stadium. 
Research question #2: Are people who do not watch football, willing to start coming to the football stadiums? 
H0: (Null Hypothesis) The willingness of people who do not watch football to come to the stadium is over 50%. The 
average positive answers of the sector 2 questions by people who do not watch football are over 50% of the total 
answers. 
H1: The willingness of people who do not watch football to come to the stadium is over 50%. The average negative 
answers of the sector 2 questions by people who do not watch football are equal or less than 50% of the total 
answers. 
The aim of this research question is to prove that people who do not watch football are potentially going to 
become football spectators if the suggestions made by this paper are applied by the Greek football. 
 The research was made through a questionnaire. In order for the sample of the research to be representative, an 
adequate number of people must participate, whether they are football fans already or not. The reason behind 
this is that we do not aim to only research the people who already watch football or go to the stadiums but also 
the ones who do not, and find out how to satisfy their needs in order to bring them to watch football games. The 
participants were also from all around Greece, from both sexes and either they watched football or not. The 
distribution of the questionnaire was made online and faced many challenges, as well as the whole paper, due to 
the recent pandemic of COVID-19, as the researcher did not have access to physical literature due to the 
  -15- 
lockdown of the libraries. The researcher received all the answers from the questionnaire which were anonymous 
and coded the answers in order to analyze the data. 
3.1 Questionnaire Description 
The questionnaire consists of 25 questions which aim to research the interests and needs of people who already 
are football fans an of those who are not. It also consists of 2 sections. The first section of 15 questions aims to the 
people who already watch football, it will categorize the frequency that they watch and will find out their opinion 
about various issues around Greek football. It will not be completed by the participants who do not watch football. 
A larger weight will be given to people who watch less or watch more through the television coverage, as their 
opinion is targeted more and we aim to bring these people to the stadiums more often. The second section aims 
to find out the opinion of people who have little or no relationship at all, with football, and which areas to improve 
in order to have a higher chance of attracting them. The second section will be also completed by people who are 
already football fans, in order to also get their opinions as how to attract potential fans, although their answers will 







3.2 Technical Characteristics of the Questionnaire 
 
All the questions of the questionnaire are multiple choice. The reason of this is that we aim to make it easier for 
the participants of the research to complete the questionnaire and also to keep our research within the research 
relativity. The questions are rated within a four-scale system in order to avoid the middle “average” answer that 
participants tend to answer when completing questionnaires. 
3.3 Statistical Analysis 
The statistical analysis took place in the Excel software. The answers were coded and then proceeded to do a 
normality test. Then the data were under an ANOVA check with a significance level of 0.05. All the data was found 
statistically significant. 
 
Do you watch football games? 
           Yes 
      SECTOR 1           No 
    SECTOR 2 
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4. Research Results 
4.1 Sample Demographics 
 
 
In this research a number of 171 participants have taken place. 62.6% (107) were men whereas 37.4 % (64) were 
women.  
Chart 1. Sex 
 
 
Chart 2. Sex% 
 
 
The age group that mostly participated in this research is the 18-35 group with a majority of 88%. The 36-50 age 
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expected as due to the COVID-19 lockdown, the research took place mostly online, where younger people are much 
easier to reach. 
Chart 3.Age Groups 
 
 
Chart 4. Age groups% 
 
 




Question number 3, as mentioned before, is a question that splits the sample in two categories. The question is 
“Do you watch football games?”.  The participants who responded that they watch football games were sent to the 
first sector of the questionnaire where questions around the current status of Greek football were asked. This was 
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around the current status of Greek football and so, were sent to the second part of the questionnaire where there 
were questions about ways that would attract them to a football match. The group which answered that they do 
watch football games, were also able to answer the sector 2 questions as their opinion was also relevant, although 
in a smaller scale. From our sample, 66,7% answered that they watched football games, whereas 33,3% answered 
that they do not watch football games. 
Chart 5. Football involvement allocation 
 
 
Chart 6. Football involvement allocation% 
 
4.3 Questionnaire sector 1 analysis 
 
The first question is describing the frequency of the football matches watched by the participants. 53.5% (61) of 
the participants of sector 1 watch football every match-week. 20.2% (23) watch football 2 times a month, 10.5% 
(12) watch 1 time per month and 15.8% (18) people watch football less than one time per month. The results of 
this question were as expected, as over 70% of the people who watch football in general, are watching matches 












People who do not watch%
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Chart 7.Watching games frequency 
 
Chart 8. Watching games frequency% 
 
The next question shows us the number of the participants who either watch the matches live in the stadium or 
through television coverage. 50.9% (58) of the participants stated that they watch the games mostly on television 
coverage and 31.6% (36) people stated that they usually watch the games on television. Only 7.9% (9) have stated 
that they usually go to the stadium while 9.6% stated that they always go to the stadium to watch football matches. 
This was one of the questions that has shown that the targets of this research are accurate, as over an astonishing 
80% of the people that watch football prefer to do it mostly through the television whereas only less than 20% 
actually go to the stadium. This shows an impressive potential for Greek football if these football fans are attracted 
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Chart 9.Watching matches preference 
 
Chart 10.Watching matches preference 
 
The next question is about how the participants who watch football generally rank Greek football. 57% (65) 
participants rank Greek football as “bad” whereas 19.3% (22) rank it as “very bad”. 22.8% (26) rank it as “good” and 
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Chart 11. Greek Football Ranking 
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The following question is about the ticket prices of the Greek matches. 7.1% (8) participants rated the prices as 
“Very High” and 53.1% (60) rated the prices as “High”. On the other hand, 37.2% (42) participants rated the prices 
as “Low” whereas only 2.7% (3) participants rated the prices as “Very Low”. Even though the Greek league tickets 
are relatively cheaper than most big European leagues, most of the participants rated it high or very high due to 
the price-benefits relationship. 
Chart 13.Ticket Prices 
 




The next question is about how the economic crisis has affected the match day attendance of the participants. 9.6% 
(11) have answered “a lot”, 34.2% (39) have answered “fairly”, 26.3% (30) have answered “a little” and 29.8% (34) 
have answered “not at all”. This is a slightly encouraging sign, as it shows that 56.1% of the sample was a little or 
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Chart 15. Economic crisis effect allocation 
 




The next question is examining the facilities of the Greek clubs such as outside spaces of the stadium, parking lots, 
club boutiques, stores, sitting seats, WCs, football pitches and more. Only a 0.9% (1) participant answered 
“excellent” and only 9.6% (11) rated the facilities as “good”. 58.8% (67) rated them as “bad” and 30.7% (35) rated 
them as “very bad”. Here we see a vast majority (89.7%) of the participants to find the facilities of the Greek clubs 
well below average and this definitely hurts fan attendance. New and well- preserved facilities, in all cases, show a 
prestige to the client and release feelings of cleanliness, safety and well-being which definitely is not the case in 
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Chart 17.Football Facilities allocation 
 
Chart 18.Football facilities allocation % 
 
The next question of the research is about the safety around the Greek football matches, such as prevention of 
violent acts among the home fans, visiting fans and the police, safety for kids and families, safety for elderly or 
disabled people. 37.7% (43) of the participants answered that the Greek football stadiums are “Very Unsafe” and 
29.8% (34) participants rated them us “Marginally Unsafe”. 32.5% (37) participants rated the stadiums as 
“Marginally Safe” whereas 0 participants rated them as “Very Safe”. It is clear, again, that safety is a big issue around 
Greek football as due to the many violent incidents that occurred in the last years, visiting teams’ fans are banned 
from joining an away match and we see, for example, cup final matches taking place with no fans at all. Unsafety is 
a big issue as, not only teams lose visitor team fans, but also prevents many people, who are less hardcore and 
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Chart 19. Safety effect 
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The next question is about the services that the Greek football clubs are offering to their fans during a matchday. 
Services such as easy access to the stadium location, easy entry and exit, excellent staff service and services for 
elderly, kids and disabled people. 58%  (67) of the participants answered that the services are “Bad” and 24.6% (28) 
rated the services as “Very Bad”. Just 16.7% rated the services as “Good” whereas not a single participant rated the 
services as “Excellent”. 
Chart 21.Services effect allocation 
 





The next question is examining the opinion of the participants around the level of spectacle that Greek football is 
providing to its’ fans. 56,5% (65) of the participants stated that the level of spectacle is “Poor” and 15.7% (18) 
ranked it as “Very Poor”. 27% (31) ranked it as “Good” while just 0.9% (1) ranked it as “Excellent”. It was mentioned 
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crisis and other factors, which did not enable the clubs to either attract quality players or produce their own from 
their academies. This resulted to a drop in quality and spectacle, as the data shows. 
Chart 23.Spectacle effect allocation 
 
Chart 24. Spectacle effect allocation % 
 
The next question is about the opinion of the participants of the transparency in Greek football, around fixed 
matches between teams, corrupt referees and about control around the governing of football. An outstanding 
47,4% (54) believes that Greek football is “Very Corrupted” as also 39.5% (45) have rated it as “Slightly Corrupted”. 
11.4% (13) believe that Greek football is “Slightly Transparent” and 1,8% (2) have rated it as “Very Transparent”. 
These are very alarming news as it shows the clear lack of trust of fans towards the Greek football authorities. 
When fans feel that the games are not played in the pitch fair and square, they lose interest about the product and 
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Chart 25.Transparency effect allocation 
 
Chart 26.Transparency effect allocation % 
 
The next question is around how would affect the attendance of the participants, if more Greek players and staff 
were involved. 39.5% (45) participants have answered just “a little” whereas “not at all” and “fairly” were equal 
with 28.1% (32) each. Lastly, just 4,4% (5) people answered “very much”. It seems from the data that most football 
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Chart 27. Native involvement effect allocation 
 




The last question of sector 1 is about how would affect the will of the participants to go to the stadium, if the Greek 
league was operating 100% like the English Premier League. Of course, people who watch football have a very clear 
idea how the EPL is operating and how high the class of this league is. Quality spectacle, high end facilities, 
transparency, services and security are some of the traits that the English Premier League has to offer.  So, if the 
Greek league, theoretically, operated like the EPL, an amazing 66,7% (76) would be very affected and 26,3% (30) 
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Chart 29.EPL Standards effect allocation 
 




4.4 End of Sector 1 analysis – Research Question 1 review 
 
Sector 1 was answered only by participants who already have a relationship with football. The end of the sector 1 
analysis comes with the acceptance of the hypothesis of the research question number 1 which was: 
 
H0: (Null Hypothesis) The dissatisfaction of people who watch football is over 50%. The average negative answers 
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H1: The dissatisfaction of people who watch football is less than 50%. The average negative answers of the sector 1 
questions 6-15 are less or equal to the 50% of total answers. 
As negative answers we get for example “Slightly Bad” and “Very Bad”. After analysis, the average score is 70.5% 
which is way over the target of 50% so we accept the null hypothesis H0. In that way, we aim to show that people 
who are watching football from every matchday to less than 1 time per month, are dissatisfied with the product in 
the areas researched and improvements need to be made in these areas. 
 
4.5 Questionnaire Sector 2 analysis 
 
Sector 2 questions were answered by the whole sample, in order to get all the opinions about how to attract people 
who do not watch football to the stadiums. The part of the participants who answered “No” in the splitting 
question, will be used to accept the hypothesis of the research question 2. The first question is about how does 
people’s company, affect their will to visit a football match. 47,3% (78) answered “Fairly”, while 18,8% (31) stated 
that company would really affect them. 27,3% (45) answered “A little” while 6,7% (11) are not affected at all. This 
is an expected distribution of data, as football is considered to be a spectacle, such as theatres and cinemas, where 
people do not often visit alone. 












Very Much Fairly A little Not at all
Company Effect
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Chart 32.Company effect allocation % 
 
 
The next question is about how the level of the facilities, affects the decision of a person to go watch a football 
match. 50,3% (83) have answered that the level of facilities is fairly affecting their decisions while 32,1% (53) are 
very affected. 13,3% (22) of the participants answered that they would be “a little” affected while just 4,2% (7) 
would not be affected at all. It is clear, as mentioned before, that the facilities play an important role in football, by 
attracting fans and by increasing club reputation. 





















A lot Fairly A little Not at all
Facilities Effect
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Chart 34.Facilities effect allocation % 
 
The next question aims to find the willingness of the participants to visit the stadium, if there are special 
discounts for the unemployed, students, families or free entry into the stadiums through promotional giveaways. 
40% (66) of the participants have stated that these actions would influence them fairly positively to visit a football 
match, while 34,5% (57) of the participants stated that they would be very willing to visit a match. 19,4% (32) 
participants stated that it would make a slight difference to their decision while just 6,1% (10) stated that it would 
not make any difference at all. From the data we can suggest that potential fans are more open to visit the 
stadium if clubs use more targeted marketing techniques to them, by giving away free entries or special prices. 



















a lot fairly a little not at all
Special Discount Effect
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The next question is about how much would affect the will of the potential fans to visit a football match, if there 
was a strong level of safety in Greek stadiums. 44,8% (74) of the participants answered that safety would 
positively affect their decision a lot, while 40,6% (67) stated that it would be fairly affected. 11,5% (19) stated that 
their decision would be affected just a little, while 3% (5) stated that it would not affect them at all. Safety is a 
very important factor in order to bring people to the stadiums, and football and state authorities must see to 
that. 




















a lot fairly a little not at all
Safety Effect
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Chart 38.Safety effect allocation % 
 
The next question is about how would affect the attendance at the stadium, if there was an easy access or free 
transport. 43,6% (72) of the participants answered that they would be fairly affected by it, while 29,1% (48) 
answered that they would be very affected. On the other hand, 19,4% (32) stated that they would be a little affected 
by it and 7,9% (13) were not affected at all. It is important to mention, for this case, that European clubs, in 
cooperation with the local authorities, put extra routes in public transportation during matchdays for the better 
service of their fans. Also, the public transportation towards the stadium and back are included in the ticket price. 
It would be a good idea to implement ideas like this, as the data shows the importance of the easy access and 
transportation. 
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The next question is about how would affect the attendance at the stadium, if there were more native players and 
staff involved. 38,4% (63) people stated that they would be a little affected, while 28,7% (47) answered that they 
would not be affected at all. 25% (41) stated that they would be fairly affected and just 7,9% (13) answered that 
they would be very affected. The data shows that in order to attract fans to the stadium, it is not necessary to have 
many native players and staff, as long as the foreign ones have the required quality to keep Greek football in an 
attractive level. 
 



















A lot Fairly A little Not at all
Native Players and Staff Effect
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Chart 42.Native Players effect allocation % 
 
 
The next question is about how would affect the match attendance of the participants, if the matches in the Greek 
league were a complete spectacle, for example having concerts of well-known artists, dancing spectacles, 
acrobatics etc. 21,8% (36) of the participants answered that it would affect their attendance decision a lot. 26,7% 
(44) responded that they would be fairly affected. 30.9% (51) claimed that they would be just a little affected while 
20.6% (34) participants answered that they would not be affected at all. The data in this question was evenly spread 
among the four categories, meaning that there is no clear view on the subject. It is important to mention, though, 
that these kinds of complete spectacles are taking place, for example, in the United States National Football League 
Super Bowl final. 
 


















A lot Fairly A little Not at all
Complete Spectacle Effect
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Chart 44.Complete spectacle effect allocation % 
 
 
The next question is on how would affect the attendance of the participants if the Greek league was operating 
under the standards of a league of a large European country, for example England’s. 43,6% (72) answered that this 
would affect their decision a lot. The same number also answered that it would fairly affect their decision. 7,9% 
(13) participants answered that it would affect their decision a little and 4,8% (8) answered that it would not matter 
at all to them. We can clearly see from the data, that even people who do not watch football, have a very positive 
idea about how things work in a large European country, and they would like to see this in the Greek league. 



















A lot Fairly A little Not at all
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Chart 46.Foreign operating standards effect % 
 
 
The next, and last, question of the sector 2 aims to find the effect that the success of the local teams have in the 
match attendance of the participants. How would affect, if the local team of the participants competed in a high 
level by participating in big European or Global matches. 47,3% (78) of the participants answered that they would 
be influenced a lot by it, while 37% (61) answered that they would be fairly affected. 10.9% (18) stated that they 
would be a little affected, while 4,8% (8) answered that they would not be affected at all. The data from this 
question shows the importance of the local teams competing in a high reputation level. That way they can attract 
neutral fans to come visit these kinds of competitions. 
 
4.6 End of Sector 2 Analysis – Research Question 2 review 
 
Sector 2 was answered by both sets of participants. The end of the sector 2 analysis comes with the acceptance of 
the hypothesis of the research question number 2 which was: 
H0: (Null Hypothesis) The willingness of people who do not watch football to come to the stadium is over 50%. The 
average positive answers of the sector 2 questions by people who do not watch football are over 50% of the total 
answers. 
H1: The willingness of people who do not watch football to come to the stadium is over 50%. The average negative 
answers of the sector 2 questions by people who do not watch football are equal or less than 50% of the total 
answers. 
 
As positive answers we get, for example, “A lot” and “fairly”. After analysis of the participants who answered “NO” 
in question number 3, the average score is 52,4% which is just over the target of 50% so we accept the null 
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Football is a very popular sport all over the world, with a very interesting history, but also a very big market. This is 
also the case in Greece, as since the first foundations of the Greek clubs, football became the most popular sport, 
especially among men of the working class. The most intense demand for football within Greece came when a very 
important event took place, the win of the Euro cup by the Greek national team in 2004. However, despite this 
success, the Greek football clubs could not maintain this boost in their attendances due to various factors. Countries 
all around the world have invested and have succeeded to create some very interesting and competitive leagues 
which also provide a considerable income. However, this is not exactly the case with Greece, as Greek football is 
undergoing a declining course in the last years. Data has shown declines in match attendances as well as poor 
performance of the clubs outside of Greece, which confirm the crisis of the Greek football. The most important 
factors of this crisis are: the economic decline of the country and in continuation of the clubs, high levels of 
hooliganism and violence, the lack of native factor in players and staff, the poor spectacle that it provides, the low 
levels of services and facilities that it provides to its fans and the poor marketing and CRM techniques that club 
directors are using, or not using at all, to maintain or increase the number of fans that visit their stadiums. 
 
In order to improve, someone has to aim high, and in this case a comparison between the English Premier league 
and the Greek Superleague was made. Data was presented and the large differences were shown towards the 
contribution of the two leagues to their respective economies. The size of the English Premier League shows that 
the way English football works, it provides large amounts in many sectors and should be used as an example to be 
followed by the lesser quality leagues. 
 
By combining all of the above, this paper aims to compile suggestions in order to maximize the number of tickets, 
every matchday in Greek football. Research on how to maximize Greek football match attendances, was made 
through a questionnaire on participants who either are football viewers or not. The first research question aimed 
to find out if the current viewers of Greek football were unsatisfied with the current situation, by answering mostly 
negative about a series of situations. The second research question aimed to find out if there are potential fans 
who, under some suggestions on how to attract them to matches, are willing to start visiting matches. This would 
be confirmed if the participants of the research who answered that they do not watch football matches, answered 
mostly positive on questions that contained ways of attracting fans.  
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For this reason, a cumulative scorecard will be made in order to: rank the most problematic aspects of Greek 
football in order to know the priority of what should be fixed, and to also rank the preferences of the potential fans, 
in order to know where to target first. The scorecard ranking will be very simple. 0.4 points will be given to an 
extremely positive answer, 0.3 points will be given to a positive answer, 0.2 to a slightly negative answer and 0.1 to 
an extremely negative answer. These scores will be multiplied by the percentage of the participants that answered 
each question. 
 
Table 6. Sector 1 Scorecard 
Factor 0,4 * Pct 0,3*Pct 0,2*Pct 0,1*Pct Total score 
Ticket Prices 0,0108 0,1116 0,1062 0,0071 0,2357 
Facilities 0,036 0,0288 0,1176 0,0307 0,2131 
Safety 0 0,0975 0,0596 0,0377 0,1948 
Services 0 0,0501 0,1176 0,0246 0,1923 
Spectacle 0,036 0,0816 0,114 0,0149 0,2465 
Transparency 0,0072 0,0342 0,079 0,0474 0,1678 
Native 
element 
0,0176 0,0843 0,079 0,0281 0,209 
 
 
The category “Transparency” got the lowest score. As mentioned in the literature, there have been many incidents 
of manipulated situations in Greek football. Still, some of the people charged with these kinds of accusations seem 
to return and get involved again with football like nothing has happened. People watch all these situations, and as 
the data shows, it is their biggest concern when it comes to watching football. A fan, who suspects that the spectacle 
that he or she watches is fixed, feels deceived by it and in the long run they are going to stop following their team. 
The second lowest score went to the category “Services”. According to the data, fans seem disappointed by the 
level of services Greek teams offer during matchdays. Difficult access, no services for kids, elderly or disabled 
people, Crowded entrances, waiting in lines and bad staff services in general, are some of the common situations 
someone encounters when visiting a Greek football stadium. Next comes the category “Safety”, where Greek fans 
rightfully feel unsafe due to the violent incidents in football. The last most notable was on the Greek cup final 
between PAOK and AEK in Volos in 2017. When Stadiums are so unsafe, as of today, there is no chance clubs will 
attract non-hardcore fans which is the only way to sell out the matchdays. After that, the “Native Element” category 
is next, where it is the increase of native players and staff in a Greek football which has been importing talent for 
the last 15 years. Increases in native talent do not only help the teams by promoting players from their academy 
and then maybe selling them abroad for a profit, but also help the national team by providing it with a larger pool 
of players. It also saves teams from giving large contracts to dubious quality foreign players. Lastly, fans seem to 
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want to see young Greek players play and get evolved through their teams ranks. The next category in ranking is 
“Facilities” where the participants rank the state and the quality of the facilities of the Greek football stadiums such 
as outside spaces, parking lots, inside spaces of the stadium, boutiques, stores, WCs and stores. Stadium facilities 
are very important as they provide an aesthetic quality which adds total quality during a matchday. Fans are more 
likely to visit a well-preserved, clean stadium which is not the case in most Greek football stadiums. The second-
best ranking goes to the “Ticket Prices” factor, as the participants believe that Greek match tickets prices are 
somewhat okay compared to the level of Greek football. The best ranking went to the “Spectacle” section as the 
participants have ranked it as the least worrying of the problems listed in the questionnaire.  
 
The second scoreboard aims to categorize the importance of the factors, based on the opinion of the participants, 





Table 7. Sector 2 Scorecard 
Factor 0,4 * Pct 0,3*Pct 0,2*Pct 0,1*Pct Total score 
Company 0,0752 0,1419 0,0546 0,0067 0,2784 
Facilities 0,1284 0,1509 0,0266 0,0042 0,3101 
Special 
Discounts 
0,138 0,12 0,0388 0,0061 0,3029 
Safety 0,1792 0,1218 0,023 0,003 0,327 
Easy Access & 
transportation 
0,1164 0,1308 0,0388 0,0079 0,2939 
Native 
Element 
0,0316 0,075 0,0768 0,0287 0,2121 
Complete 
Spectacle 
0,0872 0,0801 0,0618 0,0206 0,2497 
 
The category “Safety” has the best score. Participants rated their safety as the most important factor in going to 
watch matches. The second highest rated category is the Facilities. Potential fans have the need to see new and 
well-preserved stadiums, with state-of-the-art facilities in order to start visiting the matches of the Greek league. 
The third category is the special discounts or free entry giveaway tickets. New fans would like to see some discounts 
or free entry into their first football match, for example, in order to feel the experience and probably start going in 
a regular basis. The next category is the one that describes the easy access, easy and free transportation for the 
fans. They seem to give an average importance to the ease as to which they can reach the stadium. The next 
category is describing how much the friends are influencing a potential fan’s decision to go watch a match. Second 
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worst rated factor was the “Complete Spectacle” factor which described how the matchday would be a complete 
experience, by adding pre-match events such as live music concerts, cheerleading, acrobatics, fan-involving events 
and more. Potential fans seem to not give much importance to this kind attraction ways. The least rated factor was 




Greek football clubs and Greek football authorities must contribute in order to attract more and more fans to their 
stadiums, as in the last years the attendances are declining. This way, the clubs are not filling their stadium seats 
and the stadiums remain underutilized which makes them lose income. This paper has researched the factors that 
keep people for visiting the matches and the factors that would attract more neutral fans to visit the stadiums.  
According to the scoreboard ranking, in the discussion chapter, the suggestions that this paper offers are, first and 
foremost to battle the corruption around Greek football. The state needs to start taking seriously which people are 
governing the teams and should introduce controlling mechanisms for the avoidance of manipulation of situations 
around Greek football. Then, the services during matchdays should be improved, as the clubs need to hire and train 
extra staff who will be able to assist also the elderly, kids and disabled people during matchdays. The next 
suggestion has to do with the safety in Greek stadiums, as the clubs along with the state and the police must decide 
that it is time to remove hooliganism from our football. Cooperation between the clubs and the police, the 
installation of CCTV cameras in stadiums, the hiring of extra security during matchdays and the ban of people who 
cause violent incidents from the matches are some ways that this problem should be solved. If these ways do not 
work, the state should force the clubs to remove hooligan elements from their ranks by banning them from 
competing in the European competitions. Greek clubs should also aim to increase the involvement of Greek players 
and staff, as the fans seem to start becoming frustrated by the continuous import of foreign talent and want to see 
some more of the native ones. Clubs should invest more in their academies and in training and attracting young 
coaches and managers. This way teams will be able not only to cut down costs by foreigners but also export talent, 
which would bring income, but also keep the fans happy. The next suggestion is around the clubs’ facilities. The 
clubs in cooperation with the Greek state should find ways to finance new stadiums, or renovate the existing ones, 
in order to reach a level which is closer to the European standards. Lastly, the ticket prices seem to be in an 
adequate level for now and so is the spectacle that Greek football provides. 
When it comes on ways to attracting the potential fans, the special discounts or free giveaway tickets comes first. 
Football clubs should introduce special discounts for first-time visiting fans, or special prices for elderly, children 
and students. Also, club’s marketing departments should increase the giveaway tickets through lotteries, in order 
to give the chance for someone who does not go to the stadium, to visit a match and live the experience. Special 
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prices for unemployed are already in place in some clubs although mostly in season tickets. For these changes the 
clubs will need to establish a CRM database in order to properly categorize the fans and what kinds of discounts 
can be made. 
The next category in ranking is the easy access and transportation to the stadium. Clubs should, in cooperation with 
the local public transport authorities, put extra routes to the stadium in order to ease the access of the fans. Also 
another suggestion, as it happens in many European clubs, would be the transportation ticket to be included in the 
ticket price.  
The next factor is the company influence, where it describes how much a potential fan can go watch a match if their 
friends are also going. Clubs can give benefits, such as discounts, to fans who bring other fans to the matches.  
The last two categories in ranking are the complete spectacle, and the native element. Clubs can organize the 
match-days to be complete spectacles such as organizing pre match events as described in this paper. Also, they 
need to aim to produce more native players and staff. These two are the least priority factors, though, according 
to the data. 
Greek football has a lot of potential for improvement. For this, all the sides involved have to work together and 
decide that it is time to reach another level. If this is not enough, the final suggestion is to ask for guidance or even 
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(The current questionnaire is part of the thesis named “What do football fans really want. A case study about how 
Greek football clubs can maximize customer satisfaction” of the MSc in Management program of the 
International Hellenic University of Greece. Your answers will remain anonymous and will only be used for research 
and educational reasons. Average time of questionnaire completion is 5 minutes. Thank you for your participation.) 
Questions 
1) Sex: (Male) – (Female) 
2) Age Group: (18-35) – (36-50) – (50-65) – (65+) 
3) Do you watch football games? : (YES) – (NO) 
SECTOR 1 
4) What is the frequency of matches watched? : (Every Matchday) – (2 times per month) – (one time per month) – 
(less than one time per month) 
5) Do you watch the games in Television or do you go to the stadium? : (Mostly Stadium) – (Usually Stadium) – 
(Usually TV) – ( Mostly TV) 
6) How would you generally rate Greek football? : (Very Good) – (Good) – (Bad) – (Very Bad) 
7) How would you rate the prices of the tickets? : (Very High) – (High) – (Low) – (Very Low) 
8) How much did the economic crisis affect your match attendance? (A lot) – (Fairly) – (A little) – (Not at all) 
9) How would you rank the stadium facilities of the Greek football clubs (Outside Spaces, Parking lots, Boutiques, 
Stores, Seats, WCs, Pitch): (Excellent) – (Good) – (Bad) – (Very Bad) 
10) How safe would you rank the Greek stadiums? (Safety for families – prevention of violent acts):  (Very Safe) – 
(Marginally Safe) – (Marginally Unsafe) – (Very Unsafe) 
11) How would you rate the services of the Greek football Stadiums? (Staff service, Services for elderly, kids or 
disabled people):  (Excellent) – (Good) – (Bad) – (Very Bad) 
12) How would you rate the spectacle that Greek football provides ? : (Excellent) – (Good) – (Bad) – (Very Bad) 
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13) How would you rate the transparency of the Greek football? : (Very Corrupted) – (Slightly Corrupted) – (Slightly 
Transparent) – (Very Transparent) 
14) How would the increased involvement of Greek players and staff would affect your match attendance? (Very 
Much) – (Fairly) – (A little) – (Not at all) 
15) How would affect your attendance if the Greek league was operating under the standards of the English Premier 
league? (Very Much) – (Fairly) – (A little) – (Not at all) 
SECTOR 2 
In your opinion, how much the following factors would attract people who do not watch football, to the stadiums? 
16) How much would friends and company affect their decision to start visiting the stadium?? : (A lot) – (Fairly) – 
(A little) – (Not at all) 
17) How much would the club facilities affect their decision to start visiting the stadium?? : (A lot) – (Fairly) – (A 
little) – (Not at all) 
18) How much would the special discount (unemployed, students, children) or the free giveaways of tickets would 
affect their decision? : (A lot) – (Fairly) – (A little) – (Not at all) 
19) How much would the safety in stadiums affect their decision to start visiting the stadium? (A lot) – (Fairly) – (A 
little) – (Not at all) 
20) How much would the easy access -free transport would affect their decision? ( A lot) – (Fairly) – (A little) – (Not 
at all) 
21) How much would the increased involvement of native players and staff affect their decision? (A lot) – (Fairly) – 
( A little) – (Not at all) 
22) How much would affect their decision if the matchday was a complete spectacle, for example if it had live 
concerts, dance spectacles, acrobatics, kids pre-match events etc (A lot) – (Fairly) – (A little) – (Not at all) 
23) How much would affect their decision if Greek football was operating under the standards of a league of a large 
European country? (Eg England) (A lot) – (Fairly) – (A little) – (Not at all) 
24) How much would affect their decision if the local team was competing in big reputation European or Global 
competitions? ( A lot) – (Fairly) – (A little) – (Not at all) 
 
 
 
